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Land in the inbox in 5 moves
A one-page summary of betteremail.online's deliverability guide.
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1 Authenticate every send
Publish SPF, DKIM, and DMARC and keep them aligned. Move DMARC from p=none to
p=quarantine to p=reject as reports come in clean. DKIM2 is on the horizon (IETF draft) — it fixes
forwarded and mailing-list mail; watch your ESP/MTA release notes.

2 Clean the list before you send
Validate new signups in real time (Bouncer API), run expert list-quality audits (ReviewMyEmails),
remove hard bounces immediately, suppress repeat complainers, and sunset addresses with zero
engagement for 90–180 days. Sending to dead addresses is the fastest way to land in spam.

3 Warm up new domains and IPs
Ramp volume slowly over 4–6 weeks. Start with your most engaged users, grow daily volume
gradually, and watch open/bounce/complaint rates per mailbox provider before scaling.

4 Pick the right SMTP tier
Under ~10M sends/month, no mail-ops engineer? Use a hosted relay or full-stack ESP (Ahasend,
SMTP2GO, EmailOctopus, GetResponse, ActiveCampaign, SignalPost.Email). For team-based
template production, add Chamaileon. Past ~10M, multi-tenant or strict data residency? Self-host an
MTA — KumoMTA, GreenArrow, Halon Engage, or PowerMTA.

5 Monitor, learn, and fix within a week
Run a seedlist test (GlockApps, MailReach, Mailtrap), watch Google Postmaster Tools and Microsoft
SNDS, read DMARC aggregate reports, and study real-world campaigns for design and copy
patterns (ReallyGoodEmails, EmailLove, Critique.Email). Reputation problems compound — fix them
in days, not months.
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